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Bachelor of Tourism and Travel Management (BTTM)

Programme Project Report
		Mahatma Gandhi University started the School of Distance Education in 1989 with the vision of providing the opportunity for quality education to all realms of society. Since the beginning, thousands of students have availed themselves of this opportunity for higher education to a great extent throughout Kerala. Many students outside the State have also benefited from this. But after the new directions of the UGC in 2014, the University had stopped all the Off Campus Centres of the School of Distance Education both  inside and outside the State.
		Now it is the new endeavour of the School to revamp its  functioning by offering different types of Conventional Graduate and Post Graduate Programmes in addition to Diploma and Certificate Programmes which are very relevant to contemporary society. This is being done with the academic and infrastructural support of the eminent Schools and Interdisciplinary Interuniversity Centres of the University. 

(a) Programme’s mission & objectives:

		Tourism today is one of the fastest growing industries in the world. It has made rapid advances in recent years. Tourism has emerged as a developmental activity at all levels – global, national, regional and local. International tourism is one of the most important and fastest growing aspects of global trade and assist with infrastructure development. It is the main stay of economy for many nations today. The aim of the Bachelor of Tourism and Travel Management (BTTM) Programme through Distance Learning Mode is to help students to develop skills for managing different functional divisions of tourism sector effectively.  This Programme will provide the student with an understanding of the theory and practice of tourism and travel management.
Specific objectives of the Programme include: 
1.To get a thorough understanding of the components of tourism industry and to acquire knowledge and information pertaining to tourism industry. 
2.To help students acquire practical skills in all the major arenas of the industry. 
3.To orient and equip students with Travel Management skills of the age. 
4.To develop hospitality culture and behavior and to enhance student competencies. 
5.To develop entrepreneurial skills among students.

(b)  Relevance of the Programme with HEI’s Mission and Goals:

           A degree Programme in Tourism and Travel Management raises an opportunity for many students to select tourism as their career. This would definitely raise good manpower, entrepreneurs and researchers which are essential for the sustainable development of tourism. The Bachelor of Tourism and Travel Management (hereafter BTTM) Programme of Mahatma Gandhi University has been designed to bridge the gap of availability of trained manpower for the Tourism industry.
 (c)   Nature of prospective target group of learners: 
         A pass in Higher secondary (Plus two) or an equivalent examination is required to join the Programme. The broad objective of the Programme is to create professional managers, leaders and researchers in the tourism/hospitality industry. After successful completion of the Programme, the students should be competent to work in tour operation companies, travel agencies, Travel departments of corporate firms, Hospitality sector, Airlines, Cruise ships, Transport operators, Government agencies, Academics, Research, Consultancies, NGOs etc. Above all, the Programme encourages entrepreneurship also.
	d) Appropriateness of Programme to be conducted in Open and Distance Learning mode to acquire specific skills and competence: 

	          This Programme places a strong emphasis on the professional development of the students. Such a qualification will enable and facilitate employment opportunities in different sectors of tourism like Tour operation companies, travel agencies, Travel departments of corporate firms, Hospitality sector, Airlines, Cruise ships, Transport operators, Government agencies, Academics, Research, Consultancies, NGO’s etc. Above all, the Programme encourages entrepreneurship also. The successful completion of the Programme will help the students to understand the principles and practices of travel and tourism management and to acquire practical skills in all the major arenas of the industry. It will equip students with information technology skills of the age and to develop managerial skills and help in entrepreneurial development.
 
5. Instructional Design 
5.1 Curriculum Design
	          The University is revising the curriculum and syllabi of its BTTM Programme once in every three years to ensure that the content is updated to reflect current academic knowledge and practice and also to ensure that the University used to provide the best learning experiences possible for students. As a part of curriculum design, the curriculum and syllabus revision workshop considered curriculum analysis of social needs, translating the needs into course, splitting the objectives into specific objectives, grouping the specific objectives into subjects, deriving the subjects from the classification, specifying enabling objectives,  unitizing each subject matter,  specification of required time and  syllabus formulation.  The curriculum of BTTM has been prepared by considering the challenges of offering the Programmes through Distance Mode. The Curriculum and syllabus of BTTM Distance Mode is same as the Programme of Regular Course.
5.2  Programme Details
CONSOLIDATED SCHEME AND SYLLABUS OF BTTM
(BACHELOR OF TOURISM AND TRAVEL MANAGEMENT)

	Pattern: Model III
	Total credits: 120


	
Course Code
	
Semester And Title of Courses
	Course Category
	Contact  Hrs
	
Credit
	Marks


	
	Semester-I
	
	
	
	Internal
	External

	DEN1CC01
	Common Course English I
	Common
	12
	4
	20
	80

	DTTICRT01
	Methodology for tourism
	Core
	9
	3
	20
	80

	DTTICRT02
	Cultural Heritage of India
	Core
	12
	4
	20
	80

	DTT1CRT03
	Principles of Management
	Core
	12
	4
	20
	80

	DTT1CRT04
	Economics and Banking for Tourism
	Core
	12
	4
	20
	80

	
	Total
	
	       57
	     19
	      100
	       400

	
	Semester-II
	
	
	
	
	

	   DEN2CC02
	Common Course English II
	Common
	12
	4
	20
	80

	DTT2CRTO5
	Tourism Principles and Practices
	Core
	9
	3
	20
	80

	DTT2CRT06
	Geography for Tourism
	Core
	12
	4
	20
	80

	DTT2CRT07
	Accounting and Finance for Tourism
	Core
	12
	4
	20
	80

	DTT2CRT08
	Tourism Resources of Kerala
	Core
	12
	4
	20
	80

	
	Total
	
	57
	19
	100
	400





	
	Semester-III
	
	
	
	
	

	DTT3CRT09
	Tourism Products
	Core
	12
	4
	20
	80

	DTT3CRT10
	Tourism Policy and Planning
	Core
	12
	4
	20
	80

	DTT3CRT11
	Transportation Management
	Core
	9
	3
	20
	80

	DTT3CRT12
	Management Information System for Tourism
	Core
	12
	4
	20
	80

	
DTT3CRT13
	Strategic Tourism Management &
Entrepreneurial Development
	Core
	12
	4
	20
	80




	
	Total
	
	57
	19
	100
	400

	


	Semester-IV
	
	
	
	
	

	DTT4CRT14
	Guiding Skills for Tourism
	Core
	12
	4
	20
	80

	DTT4CRT15
	Travel Agency & Tour Operations
	Core
	12
	4
	20
	80

	DTT4CRT16
	Computerized Office  Management for Tourism
	Core
	12
	4
	20
	80

	DTT4CRT17
	Basics of Business Communication
	Core
	12
	4
	20   
	80

	DTT4CRT18
	Human Resource Management
	Core
	12
	4
	20
	80

	DTT4OJP01
	Industrial training & Report
	
	
	1
	100
	

	
	Total
	
	      60
	21
	200
	400


	
	Semester-V
	
	
	
	
	

	DTT5CRT19
	Indian Constitution & Civic Consciousness
	Core
	12
	4
	20
	80

	DTT5CRT20
	E-Tourism
	Core
	12
	4
	20
	80

	DTT5CRT21
	Airfares and Ticketing
	Core
	12
	4
	20
	80

	DTT5CRT22
	Environmental Studies and Eco-Tourism
	Core
	12
	4
	20
	80

	DTT5OPT01
	Public Relations & Tourism Journalism
	    Open      Course
	
9
	
3
	
20
	
80

	DTT5OPT02
	Front Office Management
	
	
	
	
	

	  DTT5OPT3
	Introduction to Principles of Tourism
	
	
	
	
	

	
	Total
	
	      57
	       19
	100
	400

	
	Semester-VI
	
	
	
	
	

	DTT6CRT23
	Tourism Marketing
	Core
	12
	4
	20
	80

	DTT6CRT24
	Principles of International Business for Tourism
	Core
	12
	4
	20
	80

	DTT6CRT25
	Hospitality Management
	Core
	12
	4
	20
	80

	DTT6CRT26
	Web Designing and Online Business for Tourism
	Core
	12
	4
	20
	80

	DTT6CRT27
	MICE Tourism
	Core
	12
	4
	20
	80

	DTT6STP02
	Report on 15 days Study Tour Packages. To be prepared as per guidelines ( National /International)
	
	
-
	
1
	
      100
	
-

	DTT6PRP01
	Project/Dissertation
	Project
	    -
	2
	20
	80

	
	Total
	
	       60
	23
	220
	480

	
	GRAND TOTAL
	
	    348
	120
	8200
	2080



5.3 Duration of the Programme 
	The normal duration of the Programme shall be three years consisting of six semesters.
5.4 Faculty and Support Staff Requirement
	Course Co-ordinator
	Dr. Robinet Jacob
Associate Professor & Head, School of Tourism Studies, Mahatma Gandhi University
	Qualification: Master of Tourism Administration (MTA) Ph.D, M.S (Psychotherapy and Counseling),                       IATA- UFTAA (Standard & Consultant Courses)

Teaching faculty
The two Common Courses in English have to be taught by teachers with a Master’s degree in English along with other qualifications prescribed by the University. The Core Courses DTT1CRT01, DTT1CRT02, DTT2CRT05, DTT2CRT06, DTT3CRT09, DTT3CRT11, DTT4CRT14, DTT4CRT15, DTT5CRT21, DTT5CRT22, DTT6CRT23, DTT6CRT25 and DTT6CRT27 and all practical papers, and open course have to be taught by teachers with MTTM / MTA / MTM / MBA (Tourism) / MMH qualification and other qualifications prescribed by the University. The interdisciplinary core courses like DTT1CRT04, DTT2CRT08, DTT3CRT10, DTT4CRT17,DTT5CRT19 and DTT6CRT24 have to be taught by teachers MTTM/MTA/MTM/MBA(Tourism)/M.A Economics with the above qualifications prescribed by the University. The papers DTT1CRT03, DTT2CRT07, DTT3CRT13 and DTT4CRT18 have to be taught by teachers MTTM/MTA/MTM/MBA(Tourism)/MMH/MBA/MCom along with other qualifications prescribed by the University. The papers DTT3CRT12, DTT4CRT16, DTT5CRT20 and DTT6CRT26 have to be taught by teachers with MCA/Msc. Computer Science/Msc. IT along with other qualifications prescribed by the University.
Instructional Delivery Mechanisms
The duration of the BTTM Programme of study is three academic years with six semesters. There shall be at least 60 instructional hours in a semester. The duration of odd semesters shall be from June to October and that of even semesters from November to March.

Student Support Service Systems at SDE
Learner Support Centres are established for the students at different locations within the jurisdiction of the University to facilitate contact classes and practical sessions. Printed notes will be provided from time to time and online material would be uploaded. Students would also be offered support through online open resources.  
In addition to this, the university has centralized resources to enable the student support activities in respect of Information Centre, Library with good collection of books and journals, Wi-Fi connectivity and Reprographic centre.
6. Procedure for Admissions, Curriculum Transaction and Evaluation 
Admission
	The admission notifications for BTTM Programme will be issued in leading national and regional dailies during June-July. The detailed information regarding admission is being given on the SDE website and on the admission website. Students seeking admission will have to apply online. 
Minimum Eligibility for Admission
	Eligibility for admission to the Programme is a pass in Higher Secondary Examination of the State or an examination accepted by the University as equivalent thereto. 
 Fee Structure
	Rs.16000/- for full Programme.
 Programme Delivery
	The Programme is being delivered with the help of SLM and Personal Contact progammes. The SLM is being despatched to the students during each semester by hand or by post. And at the end of each semester assignments are given and the marks are included in the ESA. 
 Evaluation
	The evaluation of the Programme will consist of two parts: 
(a) Continuous Evaluation (CE) 
(b) End Semester Evaluation (ESE) 
The external theory examination of all semesters shall be conducted by the University at the end of each semester/year. Internal evaluation is to be done by continuous assessment. For all courses total marks of external examination is 80 and total marks of internal evaluation is 20. Case Study will be assessed out of 100 based on the Report submitted as per the guidelines provided.

	Marks distribution for external and internal assessments and the components for internal evaluation with their marks are shown below:

Components of Internal Evaluation of theory Marks
	Attendance 					
	5

	Assignment
	5

	Test papers (2) 
	10

	Total 		
	20


				

Components of External Evaluation of Project Marks
	Dissertation (External)
	50

	Viva-Voce (External) 
	30

	Total 		
	80


Components of internal Evaluation of Project
	Punctuality
	5

	Experimentation/data collection
	5

	Knowledge
	5

	Report
	5

	Total
	20



Components of External Evaluation of Case Study/ Itinerary Preparation

	Report
	50

	Viva-Voce (External) 
	30

	Timely Submission
	10

	Knowledge
	10

	Total
	100



Assignments:-Assignments are to be done from 1st to 4th Semesters. At least one assignment should be done in each semester for all courses.
Viva:- A student shall appear for Viva-voce in the 6th semester for each course.
Internal Assessment Test Papers: - Two test papers are to be conducted in each semester for each course. The evaluations of all components are to be published and are to be acknowledged by the candidates. The responsibility of evaluating the internal assessment is vested on the teacher(s), who teach the course. The results of the CE shall be displayed in SDE website. Complaints regarding the award of marks for CE if any have to be submitted to the Programme Coordinator within 15 working days from the display of marks.
	A separate minimum of 40% marks each for internal and external (for both theory and practical) and aggregate minimum of 45% are required for a pass for a course. For a pass in a Programme, a separate minimum of Grade D is required for all the individual courses. If a candidate secures F Grade for any one of the courses offered in a Semester/Programme, only F grade will be awarded for that Semester/Programme until he/she improves this to D Grade or above within the permitted period. The CE and ESE ratio Students who complete the Programme with “D” grade in the Mahatma Gandhi University “Regulations for Under Graduate Programmes under Choice Based Credit System 2017”will have one betterment chance within 12 months, immediately after the publication of the result of the whole Programme All papers (theory & practical), grades are given on a 7-point scale based on the total percentage of marks (ISA+ESA).

7. Details of Library Resources
	The students can also use the library resources available at the University Central Library and Learning Support Centers.
	Mahatma Gandhi University Library and Information System consists of University Library, Libraries of the Schools and Libraries of the 4 Study Centres. The University Library was established in 1989. The University Library which is situated on the main campus and provides a variety of facilities and has a user-friendly environment. These include individual work spaces, room for group study and teaching, audio-visual access and online information retrieval system. The building of the University Library is 2000 sq.m in area and consists  of the cellar, the ground floor and the first floor.
Academic as well as public users are given the facility to use the library. Special category membership is provided to journalists.  The Library provides service from 8 am to 8 pm in three shift timings for its staff. The Library functions on an average of 345 days in a year. Reading space is provided on all the three floors housing the various sections of the library. The Library provides reading facility to visually impaired users too. For this, an electronic lab custom made for visually and  physically challenged users has been set up during 2016. The libraries of teaching departments are open during working hours of the Schools.
The University Library has a Library Advisory Committee. It is an 18 member committee with the Vice-Chancellor as Chairman and University Librarian as Convener. 
The library has a collection of 59,000 books, 232 journals, 2,135 Ph.D. theses and has access to 15000+ e-journals under E-Shodh Sindhu. The activities of the Library are comprehensively automated using open source library management software KOHA. OPAC, Journal Article Index, Bi-monthly Bibliography compilation  and  Literature Search Service are also available
The Library is a member of the INFLIBNET Centre, Ahmedabad as well as & DELNET (Developing Library Network). As a member of these networks, the Library provides access to the resources of other major libraries in the country. In addition to the access to UGC INFONET consortium, it has access to major online databases, such as EBSCO, ProQuest dissertations and theses, Oxford Scholarship Online, IEEE All Society Periodicals Package etc. Mahatma Gandhi University had won the State IT Award during the year 2009 in the e-learning category for its online thesis digital library. The various department libraries too have a good collection of subject specific books and journals.
	  A.       MAHATMA GANDHI UNIVERSITY LIBRARY

	Category
	No.

	Books
	59000

	Journals
	232

	Bound Journals
	7500

	Ph.D Theses
	2135

	E-Journals (in UGC-Infonet, renamed as E-ShodhSindhu)
	15000

	Online databases (in UGC Infonet)
	11

	Online Archives subscribed
	185 Titles

	Online databases subscribed
	4

	E-books
	7338

	DVDs: Educational Videos
	293




	B
	Name of School/Centre
	Total No. of books

	
	School of Tourism Studies
	1464



8.  Cost Estimate of the Programme and the Provisions 
	Sl.No
	Expenditure
	Cost estimate for BTTM Programme
(1000 students)

	01
	Pay and Allowance
	23,00,000

	02
	Contact classes and evaluation
	10,00,000

	03
	Course materials
	11,00,000

	04
	Advertisement charges
	30,000

	05
	Postage and telephone
	15,000

	06
	Books and Periodicals
	50,000

	07
	Miscellaneous
	25,500

	
	Total
	45,20,500

	
	Provisions (10%)
	4,52,050

	
	Total
	Rs. 49,72,550
Cost per student per year=Rs. 4973/-


					

Sl.No Income/
Expenditure 
Year
2013-14 2014-15
Budgeted
(Rs.in Lakh)
Actual
(Rs.in Lakh)
Budgeted
(Rs.in Lakh)
Actual
(Rs.in Lakh)
A. Expenditure
 #M$$ 7#& 8+ 0+ 8A+ 08+00A
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+9 9+ 8+ /9+0A
0  %##$ + /+A9 + +90A
8 '2)
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 ?  DM '&#$ + + + +9/A9
 &$$# % 9+ 9+ +8 9+00/
TOTAL 685.50 500.66 728.20 567. 33532
B. Income
  )# $ $
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0 :? $ $ $
8 &$$# % $ $
TOTAL 1100 1093.49857 1400 1127.09041
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9. Quality Assurance Mechanism and Expected Programme Outcomes
9.1 Quality Assurance Mechanism 
The SDE has devised the following mechanism for monitoring the effectiveness of the BTTM Programme to enhance its standards of curriculum, instructional design etc. 
(a) Established a monitoring Committee at the University level to develop and put in place a comprehensive and dynamic internal quality assurance system to enhance the quality of the Programmes offered through distance mode as per the norms and guidelines of the University Grants Commission (Open and Distance Learning) Regulations, 2017. 
(b) The SDE has an approved panel of experts for preparing SLM. The SLM prepared is being edited by the board of subject expert. The SLMs are developed with the approach of self explanatory, self-contained, self-directed, self-motivating and self-evaluating.
(c) The SDE of the University has full time faculty members exclusively for coordinating the Programme and also has a panel of qualified guest teachers for counselling students and engaging in personal contact Programmes.
9.2 Expected Programme Outcomes 
Towards the end of the Programme, students will be able to:
· Gain an understanding of travel and tourism industry and its operations;
· Will develop an entrepreneur skill in the travel and tourism industry. 
· Will be able to pursue further (advanced) course in travel and tourism management; 
· Will be able to apprehend and appreciate tourism marketing, tourism development  planning, management and measurement,
· Develop a sustainable personality to match the required professional demand of the tourism sector.
________________________________________________
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