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Mahatma Gandhi University started the School of Distance Education in 1989 with the vision of providing the opportunity for quality education to all realms of society. Since the beginning, thousands of students have availed themselves of this opportunity for higher education to a great extent throughout Kerala. Many students outside the State have also benefited from this. But after the new directions of the UGC in 2014, the University had stopped all the Off Campus Centres of the School of Distance Education both  inside and outside the State.
Now it is the new endeavour of the School to revamp its  functioning by offering different types of Conventional Graduate and Post Graduate Programmes in addition to Diploma and Certificate Programmes which are very relevant to contemporary society. This is being done with the academic and infrastructural support of the eminent Schools and Interdisciplinary Interuniversity Centres of the University. 

1. Mission & Objectives of M.Com Programme
1.1 Mission
	The main objective of offering M.Com is to train manpower required for teaching, research and industry requirements. After completing M.Com Programme the candidate should be able to join in teaching profession as Assistant Professor, join in research in any of the Universities/Institutions for Ph.D Programme and join the corporate world such as Banking, Insurance, Securities Market, IT enabled services and Manufacturing at managerial level positions in the areas of Accounting, Finance, Taxation, Marketing and Human Resources or start their own enterprises. The Post Graduate Programme in Commerce (M.Com) has been designed to provide high quality, relevant business education to  B.Com/ BBA/BBM graduates with diverse socio economic backgrounds intending to develop their skills and knowledge in business, as well as those who wish to broaden their undergraduate business degree, with a holistic concern for better life, environment and society.
1.2 Objectives
1. To enable every student to cope up with the latest developments in business and accounting in the contemporary, national and global level through effective transaction of the curricular and co-curricular aspects.
2. To produce commerce post graduates with the required skills, problem solving ability and professionalism essential for being successful.
3. To ensure all-round development of the students’ personality through proper education and exposure to the vast treasure of knowledge.
4. To provide exposure to learners in the latest trends in the branch of Commerce, and competence and creativity to face global challenges.
 
5. To develop entrepreneurship and managerial skills in students so as to enable them to establish and manage their own business establishments.
6. To facilitate students with skills and abilities to become competent and competitive for a good career and job placement.

2. Relevance of M.Com Programme  with HEI’s Mission and Goals
The Two Year Master of Commerce Programme is offered with an intention to impart specialized knowledge in different domains of business for inculcating an appropriate blend of intellectual skills and moral values in the students. More specifically, the Programme aims at developing human potential to serve 

(i) the Teaching Profession at various levels, 
(ii) the needs for Research in the Social Sciences, and
(iii) the needs of Industry at the micro- and macro-levels. 

The M Com Programme being offered through Distance mode is closely aligned with the vision and mission of the same Programme offered through regular mode in the University. Further, M Com in the distance mode follows the same syllabus and curriculum of the Programme in the regular mode of the University offered through its affiliated colleges. 

3. Nature of Prospective Target Group of Learners
	M.Com Programme has been designed to meet the expanding needs in Commerce education at all levels and provide necessary manpower to business, industry, service and government and private sectors in the areas like accounting, finance, taxation etc. The Programme offered through the Distance mode of the University will be an advantage for those who could not join regular colleges owing to constraints such as eligibility for enrolment, age of entry, time and place etc. Further, the target group of learners includes those from socially and economically disadvantaged groups (such as scheduled castes, scheduled tribes, fishermen, other backward communities, women, people below poverty line etc).  Understanding the needs of the learners, we have structured our learning material and induction Programmes to lead the learners through the threshold of higher education and lead them through the course of the Programme and the final evaluation. 
4. Appropriateness of Programme to be conducted in Open and Distance Learning Mode to acquire specific skills and competence
	Distance learning Programmes are getting popularity in India and a large number of students desire to continue their studies along with their employment. The Programme could be considered appropriate in ODL mode to acquire specific skills and competence for the following reasons:
1. All the courses in the Programme are theory and/or problem based. So, no laboratory or experiment is needed to impart the skills and competence required for the Programme.
2. The specific skill and competencies required for an M.Com student can be imparted to a great extent through SLMs prepared with the approach of self-explanatory, self-contained, self-directed, self- motivating and self-evaluating.
3. Availability of large volumes of study material on the various courses of the M Com Programme in the Internet or websites of the UGC or Universities in the form of notes in word/PDF format, PPTs, videos etc, and the counselling hours earmarked per course are considered sufficient to impart the required skill and competencies for the Programme.
4.  The Programme is designed to impart necessary teaching skills among students by educating them with the diverse theories, models, approaches and intellectual traditions in commerce
5. The Programme practices the students in academic writing and equally helps them to improve their presentation skills through mandatory assignments and seminars. 
5. Instructional Design 
5.1 Curriculum Design
The M.Com Programme proposed to offer under distance mode is also offered by the University through its affiliated colleges under regular mode. The University is revising the curriculum and syllabi of its M.Com Programme once in every three years to ensure that the content is updated to reflect current academic knowledge and practice and also to ensure that the University used to provide the best learning experiences possible for students. As part of curriculum design, the curriculum and syllabus revision workshop considered the flexibility of adoption of the Course offered through DistanceLlearning Mode, and thus made an attempt to make required changes in the scheme and evaluation of the Programme . 
5.2 Programme Details 
	Sem
	Course Code
	Title of Course
	Course Type
	Credits
	Contact Session (Hrs)
	IA
(Marks)
	ESE
(Marks)
	Total

	
I
	DMC1CMT01
	Advanced Financial Accounting
	Complementary
	4
	12
	20
	80
	100

	
	DMC1CMT02
	Business Management
	Complementary
	3
	9
	20
	80
	100

	
	DMC1CMT03
	Financial Management Concepts
	Complementary
	3
	9
	20
	80
	100

	
	DMC1CMT04
	Quantitative Techniques
	Complementary
	3
	9
	20
	80
	100

	
	DMC1CMT05
	Research Methodology
	Complementary
	3
	9
	20
	80
	100

	
	
	TOTAL
	
	16
	48
	100
	400
	500

	II
	DMC2CMT06
	Financial Management Strategies
	Complementary
	3
	9
	20
	80
	100

	
	DMC2CMT07
	Human Resource Management
	Complementary
	3
	9
	20
	80
	100

	
	DMC2CMT08
	Management Accounting
	Complementary
	3
	9
	20
	80
	100

	
	DMC2CMT09
	Operations Research
	Complementary
	4
	12
	20
	80
	100

	
	DMC2CMT10
	Project Management
	Complementary
	3
	9
	20
	80
	100

	
	
	TOTAL
	
	16
	48
	100
	400
	500

	III
	DMC3CMT11
	Advanced Cost Accounting
	Complementary
	4
	12
	20
	80
	100

	
	DMC3CMT12
	International Business
	Complementary
	3
	9
	20
	80
	100

	
	DMC3CMT13
	Direct Taxes, Law and practice
	Complementary
	3
	9
	20
	80
	100

	
	DMC3CMT14
	Management Information System
	Complementary
	3
	9
	20
	80
	100

	
	DMC3CMT15
	Security Analysis and Portfolio Management
	Complementary
	3
	9
	20
	80
	100

	
	
	TOTAL
	
	16
	48
	100
	400
	500

	Optional (Finance Stream)

	IV
	DMC4OPT01
	Business Environment
	Open
	2
	6
	20
	80
	100

	
	DMC4OPT02
	Financial Services
	Open
	3
	9
	20
	80
	100

	
	DMC4OPT03
	Investment Management
	Open
	3
	9
	20
	80
	100

	
	DMC4OPT04
	Direct Tax:  Assessment and Procedures
	Open
	3
	9
	20
	80
	100

	
	DMC4OPT05
	Higher Accounting
	Open
	3
	9
	20
	80
	100

	
	DMC4VV01
	Viva Voce
	-
	2
	-
	-
	100
	100

	
	
	Total
	
	16
	42
	100
	500
	600

	
	Optional (Marketing Stream)

	IV
	DMC4OPT06
	Marketing Management
	Open
	2
	6
	20
	80
	100

	
	DMC4OPT07
	Market Research
	Open
	3
	9
	20
	80
	100

	
	DMC4OPT08
	Marketing of Services
	Open
	3
	9
	20
	80
	100

	
	DMC4OPT09
	Direct Taxes- Assessment and Procedures
	Open
	3
	9
	20
	80
	100

	
	DMC4OPT10
	Higher Accounting
	Open
	3
	9
	20
	80
	100

	
	DMC4VV02
	Viva Voce
	--
	2
	-
	-
	100
	100

	
	
	Total
	
	16
	42
	100
	500
	600

	
	
	Grand Total
	
	64
	180
	400
	1700
	2100


Notes: ESA: End Semester Examination

5.3 Duration of the Programme 
Four semesters spread over two years.
5.4 Faculty and Support Staff Requirement
Course Co-ordinator 

	Dr. E. Sulaiman, 
	Director, School of Management and Business Studies, Mahatma Gandhi University
	
	Qualification:M.Com (Finance), MBA (Marketing), UGC-JRF, Ph.D  

Teaching Faculty
M Com Programme is co-ordinated by a full time regular faculty member of the University. Apart from this, the SDE has a panel of experts and qualified external teachers approved by the University. Their services are used in the preparation of Self  Learning Material for engaging contact classes and for evaluation of answer scripts. There is sufficient number of staff in the administrative and academic division of SDE for the administrative work involved in the smooth conduct of the Programme.  
Instructional Delivery Mechanism
In addition to provide SLMs prepared in line with the UGC guidelines on preparation of SLMs, students are offered 48 contact hours for each semester at the head quarters of the School of Distance Education and at the Learner’s Support  Centers during the weekend. The personal contact Programmes are being taken using audio visual aids, and students are encouraged to use web resources such as books, notes, videos etc. 
Student Support Service Systems at SDE
	The SDE establishes Learner Support Centres for the students at different locations within the jurisdiction of the University to facilitate contact classes and practical sessions. 
In addition to this, the university has centralized resources to enable the student support activities in respect of Information Centre, Library with good collection of books and journals,  Wi-Fi connectivity, Counselling, Students Grievance Redressal Cell, Post Office , Snack bar and Refreshment Centre, Reprographic centre etc.
6. Procedure for Admissions, Curriculum Transaction and Evaluation 
6.1  Admission
The admission notifications for M Com Programme, among others are being issued in leading national and regional dailies during June-July. The detailed information regarding admission is being given on the SDE website and on the admission website. Students seeking admission shall apply online. 
6.2 Minimum Eligibility for Admission
Those who have not less than 45 per cent marks in part III optional or 4.5 CCPA out of 10 or 1.8 CCPA out of 4 in B Com Finance, B Com Computer Application/ B.Com Co-operation/B. Com. Travel and Tourism (Vocational and Restructured) B. Com. Tax Procedure and Practices (Vocational and Restructured) B Com Actuarial Science Vocational/ B. Com. Office Management and Secretarial Practice/ B. Com. Hotel Management and Catering (Restructured)/ BBA/ BBS/BBM are eligible for admission to M Com Programme.
6.3 Personal Contact Programme
The students are offered Personal Contact Programmes at the head quarters of the School of Distance Education and at various Learning Support centers. There shall be at least fifteen instructional days in a semester and a minimum of ninety instructional hours.
6.4 Evaluation
Evaluation of each course shall be done on the basis of End Semester Assessment (ESA). There will be no internal assessment component for the course. Marks for each paper will be awarded out of 100. The minimum marks prescribed for Pass and Class as in the Regulations for the Regular courses shall be followed without any change. General rules existing in the case of Regular courses will be followed in the conduct of Viva-voce examinations.
6.5 Fee 
Rs.10,000/-  for the Full Programme 
7. Requirement of the Library Resources
Mahatma Gandhi University Library and Information System consists of University Library, Libraries of the Schools and 4 Study Centre Libraries. The University Library was established in 1989. The University Library which is situated in the main campus occupies purpose-built accommodation, and provides a variety of facilities and has a user-friendly environment. These include individual work spaces, room for group study and teaching, audio-visual access and online information retrieval system. The building of the University Library is 2000 sq.m in area consisting of the cellar, the ground floor and the first floor.
	Academic as well as public users are given the facility to use the library. Special category membership is provided to journalists.  The library is providing service from 8 am to 8 pm in three shift timings for its staff. The library functions on an average of 345 days in a year. The libraries of teaching departments are open during working hours of the Schools. Reading space is provided in all the three floors housing the various sections of the library. The library provides reading facility to the visually impaired users too. For this, an electronic lab custom made for visually and  physically challenged users has been set up during 2016. 
	The University Library has a Library Advisory Committee. It is an 18 member committee with Vice-Chancellor as Chairman and University Librarian as Convener. 
	The library has a collection of 59,000 books, 232 journals, 2,135 Ph.D. theses and has access to 15000+ e-journals under E-Shodh Sindhu. The activities of the Library are comprehensively automated using open source library management software KOHA. OPAC, Journal Article Index, By monthly Bibliography compilation  and  Literature Search Service are also available
	The library is a member of the INFLIBNET Centre, Ahmedabad as well as DELNET (Developing Library Network). As a member of these networks, the library provides access to the resources of other major libraries in the country. In addition to the access to UGC INFONET consortium, it has access to major online databases, such as EBSCO, ProQuest dissertations and theses, Oxford Scholarship Online, IEEE All Society Periodicals Package etc. Mahatma Gandhi University had won the State IT Award during the year 2009 in the e-learning category for its university online theses digital library. The various department libraries have a good collection of subject specific books and journals.

	  A.       MAHATMA GANDHI UNIVERSITY LIBRARY

	Category
	No.

	Books
	59000

	Journals
	232

	Bound Journals
	7500

	Ph.D Theses
	2135

	E-Journals (in UGC-Infonet, renamed as E-ShodhSindhu)
	15000

	Online databases (in UGC Infonet)
	11

	Online Archives subscribed
	185 Titles

	Online databases subscribed
	4

	E-books
	7338

	DVDs: Educational Videos
	293













	B.
	
Name of School/Centre
	Total No. of books

	
	School of Management and Business Studies
	7549






8.1 Cost Estimate of the Programme and the Provisions 
	Sl.No
	Expenditure
	Cost estimate for M.Com Programme
(100 students)

	01
	Pay and Allowance
	1,65,000

	02
	Contact classes and evaluation
	65000

	03
	Course materials
	45000

	04
	Advertisement charges
	50000

	05
	Postage and telephone
	25000

	06
	Books and Periodicals
	40000

	07
	Miscellaneous
	12000

	
	Total
	4,02,000

	
	Provisions (10%)
	40,200

	
	Total
	4,42,200

	
	
	Cost per student/year= Rs.4,422/-





9. Quality Assurance Mechanism and Expected Programme Outcomes
	
The SDE has devised the following mechanism for monitoring the effectiveness of the 	M.Com. Programme to enhance its standards of curriculum, instructional design etc. 

(a) Established a Monitoring Committee at the University level to develop and put in place a comprehensive and dynamic internal quality assurance system to enhance the quality of the Programmes offered through Distance mode as per the norms and guidelines of the University Grants Commission (Open and Distance Learning) Regulations, 2017. 

(b) The SDE has an approved panel of experts for preparing SLM. The SLM prepared is being edited by the board of subject expert. The SLMs are developed with the approach of self explanatory, self-contained, self-directed, self-motivating and self-evaluating.
(c) The SDE of the University has full time faculty members exclusively for co-ordinating the Programme and also has a panel of qualified guest teachers for counselling students and engaging in personal contact Programmes..
	Towards the end of the Programme, students will be able to:
· Develop an ability to teach Commerce for UG and PG Programmes in Colleges and Universities or undertake Research leading to M.Phil or Ph.D in Commerce.
· Write competitive examinations for securing lucrative jobs as teachers, finance managers, officers in government or other public/ private sectors etc. 
· Appreciate importance of working independently and in a team
· Have exposure of complex commerce problems and find their solution
· Prepare business plans and projects effectively using quantitative and statistical techniques.
· Understand required analytical and statistical tools for financial and accounting analysis
· Develop an understanding of various commerce functions such as finance, accounting, auditing, taxation, investment analysis, financial analysis, project preparation and evaluation, and cost accounting
· Develop self confidence and awareness of general issues prevailing in the society.
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